Persuasive Essay of Commercialization of Sports


Have you ever thought to yourself, “Why can’t we just watch the game instead of all these commercials?” I believe that the commercialization of sports has gone too far and is tarnishing sports.  First, the commercialization of sports is ruining the purity of sports.  Second, it is defining a way of life rather than a sense of competition and achievement.  Finally, the commercialization of sports has caused various negative consequences.


The purity of sports has been ruined by the commercialization of sports. Television has altered sports in the effort to accommodate larger-viewing audiences.  In the effort, additional timeouts in some sports have been implemented to allow for commercials.  As matter of fact, an average televised sporting event takes about 3 hours, and 2 hours of that time, (67%), is all timeouts and commercials, essentially that means there is a stoppage in the game every 5 to 10 minutes.  Also,  the scheduling of the Olympics is not according to the most advantageous time for the players, but for the most convenient time for the viewing audience.  This has ruined the quality of the sport.


Commercialized sports define a way of life in terms of money, rather than a sense of competition and achievement.  Many players are accepting multi-million dollar contracts, which have made sports a business and players are not playing the ‘real sport’ anymore.  More importantly, the players are no longer playing for the fun of the game, but for all the financial benefits due what commercialization offers.  Athletes also serve as role models and with all this emphasis on money, it is teaching kids and even adults that life is all about money.  This sets horrible examples for all.


Social, economic, and other consequences have arisen because of commercialized sports. A rise in gambling and betting has been an indirect economic consequence of the commercialization.  Actually, Americans lose an estimated $200 million dollars on sports bets annually.  Commercialized sport also has social consequences.  When used to display social status, it effectively divides social classes.  Because of this, many problem among people and lifestyles arise.

The commercialization of sports is unnecessary and not needed.  The bottom-line is: commercialization is tarnishing our sports, setting bad examples, and causing several problems. Now it’s your turn to decide; do you want sports to be a business or a pastime? Let your voice be heard by sending e-mails and letters to businesses and professional sports leagues.  For more information go to…
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